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Abstract:

This study aimed to measure Yemeni consumer preferences for product strategies for local and foreign
brands, using a survey approach and a questionnaire tool to collect data through a deliberate sample consisting
of (410) individuals, who were divided into (205) individual consumers of local and foreign goods, and (205)
individual consumers of local and foreign services, this is according to the criterion of exposure to
advertisements of local and foreign brands.

The study reached several results, the most important of which are:

- There is a statistically significant difference in Yemeni consumer attitudes towards branded products,
as a result of the difference in the brand identity of the product (local/foreign).

- There is a statistically significant difference in the degree of Yemeni consumer preference for the
strategy of brand product attributes, as a result of the difference in the brand identity of the product
(local/foreign).

- There is a statistically significant difference in the degree of Yemeni consumer preference for the self-
identification strategy with brands, as a result of the difference in the brand identity of the product
(local/foreign).

- There is a statistically significant difference in the degree of Yemeni consumer preference for the
strategy of brand product appearance, as a result of the difference in the brand identity of the product
(local/foreign).

- There is a statistically significant difference in the degree of Yemeni consumer preference for the brand
personality strategy, as a result of the difference in the brand identity of the product (local/foreign).
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brand loyalty. Journal of Business Research, 61(10),
1091-1097.

doi:10.1016/j. jousres.2007.09.022

31 Keller, K. L, 'Conceptualizing, measuring, and
managing customer-based brand equity’, Journal of
Marketing, Vol. 57, No (1), 2993. pp 1-22. P 13.
32paker, J. L, 'Dimensions of brand personality’, Journal
of Marketing Research, Vol 34, No (3), 1997. PP 347~
356. P 344.
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28 Reimann, M., Zaichkowsky, J., Neuhaus, C., Bender,
T., & Weber, B. (2010). Aesthetic package design: A
behavioral, neural, and psychological investigation.
Journal of Consumer Psychology, 20(4), 431-441.
doi:10.1016/j.jcps.2010.06.009

* Sheng, M. L., & Teo, T. S. H. (2012). Product
attributes and brand equity in the mobile domain: The
mediating role of customer experience. International
Journal of Information Management, 32(2), 139-146.
doi:10.1016/j.ijjinfomgt.2011.11.017
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Journal of Marketing Research, Vol, XXXIV, 1997. p,
352.
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Personality Constructs’, Journal of Personality and

Social Psychology, Vol. 81, No, (3), 2001. P, 449.
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3 Folse, J. A. G., Netemeyer, R. G., & Burton, S,
'Spokes characters: How the personality traits of
sincerity, excitement, and competence help to build
equity’, Journal of Advertising, Vol. 41, No. (1), 2012.
PP 17-32. P 22.
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